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Describe your coaching experience. 

I spent twenty years as a PR consultant which are where the basis of my skills lie. I ran my own top-100 

consultancy firm SFB for seven years. After this, I decided to move into coaching due to my passion for 

presentation skills after pitching for business, reporting back to clients, speech engagements and teaching 

my own staff. This coupled with my passion for magic, I became a member of the Magic Circle, which 

shares some of the principles needed for a successful presentation. These include directing attention, 

persuading and convincing.  

Why do you think presentation skills are so important in today’s business world? 

Today people, those in business especially, are expected to be ‘always on’ and provide 24 hour 

communication. They need to be on call for the media, shareholders and customers at any given moment. 

They are required to be more transparent and be able communicate in many different ways in order to 

succeed. Good presentation skills are vital for all this. 

What are your top tips for good quality presentations? 

Think about your audience because their perceptions are going to create the framework for your 

communication. Don’t be distracted by other thoughts that aren’t relevant to the presentation. Remember 

you are the show and anything else, like PowerPoint, is just a tool to help engage the audience. Be true to 

yourself. Pretend to be something else and your audience will see straight through you. Use whatever does 

the job, whether it is a slideshow, props or even a story. 

What do you work on in your coaching sessions? 

Bringing focus to the messages you want to get across. People often neglect to fully consider what they want 

their audience to think and do as a result of their presentation. One method for this is to take inspiration 

from the movie makers and use ‘high concept’ in which you sum up your presentation in a short phrase. I 

also work on how to increase the impact of what you say and simplifying messages. PowerPoint is an 

important tool in presenting so I coach how to make it a presenter’s ‘friend’ and how it can support and 

work for you rather than letting it drive you. 

 

 

Nick Fitzherbert is a Consultant with The Aziz Corporation advising on 

presentation skills, communication strategy and creative thinking. 
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What can clients look to achieve from attending one of your sessions? 

What they say will have greater impact. I help them work on their content in a big way. Many think it’s 

about how they should stand, speak and project their voice. All of that is important but actually getting the 

content right, so that it has a natural flow means that the delivery usually falls into place.  You also need 

particular emphasis on how the presentation opens and closes - firsts and lasts are what an audience 

remembers.  

Give an example where you’re coaching has made an impact. 

I’ve had a number of finance directors who thought giving a presentation was all about reading out 

numbers, making eye contact and answering difficult questions. They failed to address what they wanted 

their audience to think and do. I centered my coaching on dealing with this and their presentation skills 

improved dramatically – because they had a whole new sense of focus.  

What should clients think about and prepare before attending one of your sessions? 

Not too much. They should bring a presentation that they’ve done before and are familiar with. They 

should tell me the scenario it was used. That sets the agenda for the coaching that follows.  

Describe your style of coaching. 

It’s perhaps more informal than others. I like to apply the Rules of Magic which are relevant in 

presentations. I often ask them to do a magic trick as it gets them to think from a different perspective and 

helps with the use of visual aids. It also helps combat bad habits such as standing in a stiff position. 

Presenting a trick helps to loosen them up which in turn makes them more likeable and therefore more 

convincing. What they take away above all is that the success of the trick depends on a finale that the 

audience will remember – and their business presentation needs one of those too. 

Would you be able to recommend any books to read, clips to watch or anything else to help develop 

presentation skills further? 

My book ‘Presentation Magic’ explains, as mentioned earlier, how the Rules of Magic can help give 

outstanding presentations. I would also recommend watching videos of Steve Jobs (former CEO of Apple) 

presenting. He has high focus and wraps up his presentations in one simple message. He is a great example 

of how to use a slideshow presentation because he only puts something on the screen if it is going to help 

him right at that moment. I would particularly recommend the presentation when he launches the 

MacBook Air; the way he moves, handles props, pauses and uses emphasis is great to watch. 

 

 


