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Describe your training experience. 

I have been training since 2003 during which I have worked with a number of different companies and 

organisations ranging from management to leadership, to presentation skills and storytelling.  

Why do you think storytelling skills are so important in today’s business world? 

For me, stories are a universal currency. They are powerful, create meaning and give sense to unconnected 

ideas and events. They engage us emotionally and can transmit a lot of information quickly. A well told 

story can cross all sorts of different cultural barriers. They are a great resource for business leaders because 

they help influence people, motivate others and deliver powerful and memorable messages. 

What are your top tips for good quality storytelling? 

Stories take place in the imagination of the listener so the deliverer needs paint a rich picture with emotion 

and passion in order for the audience to respond and be engaged. Keep it simple and make sure your story 

has a structure. The action part (something happening) is particularly important rather than just stating 

something. Keep the listeners guessing about what is going to happen. Have the right combination of 

richness of information and the action that moves it on. 

What do you work on in your training sessions? 

It varies depending on the client’s needs. Usually I base it around three kinds of story; the story of you, the 

deliverer (the client), the company they work for and solution the client wants to offer. I also work on how 

to deliver information more effectively through story telling. 

What can clients look to achieve from attending one of your sessions? 

Most people think ‘fable’ when they hear about storytelling rather than the ones we tell in everyday life, 

business included. Clients will learn what a business story is and how to create, shape and relate it to an 

audience. They will also understand the core essence of what they are trying to say is and how to pitch it 

properly using emotion and action in order to engage others in the most effective way. 

Give an example where your training has made an impact. 

I worked with an agency on how to use storytelling to help them to write case stories and studies.  By 

Lizzie is a skilled and experienced trainer and facilitator who specializes in 

how to engage an audience with impact and influence. A core part of this 

is how to construct and convey a good business story. Her background in 

brand strategy and marketing is relevant in how to develop a distinctive 

vision and strategy and convey that in a compelling way. She has delivered 

sessions using storytelling for clients such as GSK, GE, the Office or Rail 

Regulation as well as communication and media companies. Lizzie 

facilitates and trains across the globe. 



An Interview with Lizzie Palmer 
 

  

2 
 

EMPOWERING LEADERS TO LEAD 
 

training them to find the correct structure and focus in order to be effectively engaging it resulted in them 

wining more business and become the most awarded agency in their field. 

What should clients think about and prepare before attending one of your sessions? 

Not anything in particular, but certainly bring an awareness to the use of story around them in their social 

life and at work and what engages them. This will help them to establish an emotional connection when 

telling a story and to illustrate key points rather than simply talking about them. 

Describe your style of training. 

My training is very interactive, stretching and fun. I use exercises and tools which clients will try out and 

put into action immediately 

Would you be able to recommend any books to read, clips to watch or anything else to help further 

develop storytelling? 

I would recommend the books ‘Everything’s an Offer’ by Robert Poynton which is about the benefits of 

improvisation, ‘Do Story’ by Bobette Buster which centres on developing well-crafted stories with an 

emotional core and ‘Story’ by Robert Mckee  which includes how to develop a storyline, its structure and 

setting up active questions. 

 

 


