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Describe your coaching experience. 

I started coaching in 2003 after a career as a newspaper reporter before spending 14 years producing and 

directing programmes such as ‘Watchdog’ and ‘Panorama’. I focus predominantly on media training and 

crisis media training, including in executive recruitment, health and education sectors and for charities. I 

can work with groups or individuals in a one to one session.  

Why do you think media handling is so important in today’s business world? 

It’s not just important, it’s essential. Without media training people are personally and professionally 

exposed. Proactive media training/interviews – If you have an important story to tell it is vital to know how 

to engage with a journalist and how to tell the story that is going to not just interest them, but is also going 

to meet your messages. Should things go wrong and a crisis occurs in an organisation it is crucial to know 

what to do in this situation. If you handle it wrong it’ll tarnish the organisation and make things even 

worse.  

What are your top tips for effective media handling? 

Preparation, preparation, preparation! Don’t just chat to a journalist and tell them what you know. You 

need to know who you are talking to, be it a newspaper or a programme, and understand their audience 

and why they want to talk to you.  Make sure that either you or your PR team have asked them the right 

questions beforehand so you know what they are after. Once you have sense of what it is you need to 

rehearse. Answer questions you think they might ask including the ones you most dread. Work out what 

your messages are and prepare examples to highlight them so they will be more memorable. Through 

effective bridging techniques you can move the question to what you want to talk about.  

What do you work on in your coaching sessions? 

An understanding of what the media want. We work on how to prepare and knowing your messages so you 

can be absolutely focused on what you want to get across before going into an interview. I give clients 

techniques to get their messages across effectively and how to avoid getting into trouble. We also work on 

nonverbal skills because very often viewers will make an impression on someone within the first five 

seconds of seeing them.  Each client will be asked a set of questions suitable for every type of interview they 

do. I hope the hardest interviews they do are with me!  

Helen is a senior consultant with The Aziz Corporation specialising in 

media handling, crisis communications skills and planning, corporate 

videos and broadcast PR. 

She started her career as a newspaper reporter before switching to TV 

where she spent 14 years producing and directing programmes such as 

“Watchdog” and “Panorama”. 
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What can clients look to achieve from attending one of your sessions? 

Clients will get an understanding of the minefields of media handling and how to avoid them.  They will 

understand the terms of engagement with journalists and how to benefit from interviews, think deeply 

about their messages and how they will sound. Communication skills will be improved. Above all they will 

achieve a confidence that they can handle the media effectively. Clients receive a DVD at the end of every 

session so they can watch and compare themselves at the beginning and end of a session and see their 

transformation.  

Give an example of where your coaching has made an impact. 

I was based with a large health authority over several weeks, training senior staff from the Chief Executive 

down. This particular organisation had received an awful lot of bad press which had left the staff fearful 

and demoralised. Allegations had been made about poor practice in one of their hospitals. There was a real 

risk of this tainting the others. Despite being regarded as one of the best in the country, the whole trust’s 

reputation could be in tatters. Poor morale was endemic. I taught them how to deal with negative questions 

from the media. It was important that they acknowledged their mistakes but not to lose sight of the areas 

that they were proud of. This had a tremendous effect on them; they were able to build confidence and 

ensure everything they were doing was not tainted by a single error.  

What should clients think about and prepare before attending one of your sessions? 

Know who they are talking to and have an idea of their audience and understand they all take a different 

tact. I encourage clients to have an idea of their vulnerabilities, what they want to say, and to prepare 

examples of how to bring these to life. 

Describe your style of coaching. 

Stimulating and challenging. Everything is bespoke and every session is prepared specifically to deal with 

each individual. To ensure I am well prepared I establish a a clear understanding of what is going on the 

organisation I am dealing with so my coaching can be more effective.  

Would you be able to recommend any books to read, clips to watch or anything else to help develop 

media handling skills further? 

It is imperative to be aware of the differences between media outlets so read newspapers you wouldn’t 

normally read. Watch programmes such as ‘Watchdog’ and ‘Newsnight’ and listen to the ‘Today 

Programme’ in order to get an idea of the different styles of questioning and a sense of what the interviewer 

is really trying to do. Decide how well or not interviewees have answered the questions and your impression 

of them afterwards.  

 

 


